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Sexual Orientation and Demand for
the Artsn

Gregory B. Lewis, Georgia State University

Bruce A. Seaman, Georgia State University

Objective. We establish and try to explain a gay affinity for the arts. Methods. Us-
ing logit analysis on the General Social Survey, we test whether demographics,
creativity, gender nonconformity, and sexual repression can explain differences be-
tween lesbians, gay men, and bisexuals (LGBs) and others in attendance at art
museums, classical music concerts, and dance performances. Results. LGBs’ higher
education and probability of being childless city-dwellers explain one-third of the
substantial attendance differences. However, LGBs do not demonstrate higher in-
nate creativity through greater amateur production of art; gay men’s affinity for the
arts appears no stronger than lesbians’, casting doubt on the gender nonconformity
explanation; and LGB-straight attendance differences are as large among young as
older respondents, despite supposed declines in the special functions of arts at-
tendance since gay liberation. Conclusions. LGBs are much more likely to attend
the arts than demographically similar heterosexuals, but we find little support for
three conventional explanations.

They are the Fab Five: an elite team of gay men dedicated to extolling the
simple virtues of style, taste and class. Each week their mission is to trans-
form a style-deficient and culture-deprived straight man from drab to fab
in : : : fashion, food & wine, interior design, grooming and culture.

Blurb for the TV show
A Queer Eye for the Straight Guy, on its website

hhttp://www.bravotv.com/Queer_Eye_for_the_Straight_Guyi

Among the more positive stereotypes of gay people is that gay men have a
special affinity for the arts. Many stereotypical gay male occupations (in-
terior designer, hair stylist, florist, dancer) emphasize beauty or creativity,
and gay men are reputed to have better taste and fashion sense than straight
men. ‘‘‘Aesthetic’ and ‘artistic’ survived as euphemisms for ‘homosexual’
: : : well into the 20th Century’’ (Wikholm, 1999), and ‘‘the gay sensibility
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Georgia State University, 14 Marietta Street, Unit 2, Atlanta, GA 30303-2813
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: : : was : : : inextricably linked to a kind of snobbish cultural elitism’’ at
least until gay liberation, with homosexuals contrasting their appreciation
for opera, ballet, and beauty with the philistinism of most heterosexuals
(Harris, 1997:68). Indeed, Susan Sontag (1964:529) argued: ‘‘Homosexuals
have pinned their integration into society on promoting the aesthetic sense.’’
After Dark, America’s first glossy magazine targeted at gay men, focused on
Broadway and the lively arts, and even the gay erotic magazines of the early
1970s reviewed the performing arts in depth (Harris, 1997:73, 68). The
‘‘opera queen’’ may be the most visible symbol of this affinity of gay men for
the arts (Robinson, 1995; Koestenbaum, 1993).
Despite a robust research literature on demand for the arts, however, and

a widespread belief among knowledgeable observers that lesbians, gay men,
and bisexuals (LGBs) comprise a disproportionate share of arts audiences
and performers, little research systematically investigates connections be-
tween sexual orientation and the production or consumption of art. In this
article, we first demonstrate that LGBs are far more likely than others to go
to art museums, operas, classical music concerts, and ballet and dance per-
formances. We then explore several potential explanations of higher LGB
arts attendance: that demographic differences give LGBs easier access to the
arts, that higher innate creativity gives LGBs stronger tastes for the arts, that
gender nonconformity increases arts attendance among gay men, that a
history of pressure to conceal or repress their homosexuality may have lin-
gering effects on the tastes of older LGBs, and that arts events welcome
LGBs more than do other public events. Only the first and last explanations
find support in the General Social Survey.

LGBs and the Arts

Attendance at arts events has long been known to rise with access to and
appreciation for the arts (Baumol and Bowen, 1966; Ford Foundation,
1974). Income, urban residence, and childlessness all increase access. At-
tendance rises with income (Heilbrun and Gray, 2001:49, 99; Throsby,
1994:7–8; Withers, 1980; Moore, 1966), and arts participation rates are
especially high in metropolitan areas (Heilbrun and Gray, 2001: Table 3.3).
Having children lowers attendance at the theater, music, and dance per-
formances but may have no impact on visits to child-friendlier museums
(Belk and Andreasen, 1982; Dickenson, 1997; Lévy-Garboua and Mont-
marquette, 1996). Opera queen Hofler (1998:76) argues that opera is ‘‘not
so much a gay thing as a kid thing. Opera is expensive and time-consuming,
and people with children simply have other ways to spend their time and
money. Almost all of the heterosexual opera queens I’ve known throughout
the years have been either childless or terribly bad parents.’’
A taste for the arts is linked to education, early training in the arts,

and gender. Education is the strongest predictor of arts attendance (Ford
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Foundation, 1974; Heilbrun and Gray, 2001:48–50). Parental interest in
the arts, childhood music lessons, and childhood attendance at arts events
also strengthen this taste (Bamossy, 1982; Gray, 1996, 1998). Parental
education should be a good proxy: it has nearly as much impact on con-
sumption of culture as one’s own education, but this effect disappears in
models that control for direct measures of cultural socialization (Ganze-
boom, 1989). Women have markedly higher tastes for classical music and
theater than men (Heilbrun and Gray, 2001). Blacks attended classical
music performances less than whites in both 1982 and 1997, but racial
differences shrank substantially for art museums and theater between 1982
and 1997 (Heilbrun and Gray, 2001). Although empirical work has gen-
erally ignored religious differences in demand for the arts, the U.S. ‘‘culture
wars’’ suggest that devout fundamentalist Protestants have weaker tastes for
the arts than religious liberals and the nonreligious (Arthurs and Wallach,
2001).
Given this model, a gay affinity for the arts might have less to do with

sexuality than with demographics. In the 1990s, marketing research iden-
tified lesbians and, especially, gay men as dream consumers, who ‘‘are highly
educated : : : usually have no dependents, have high levels of disposable
income’’ and are highly concentrated in metropolitan areas (Kahan and
Mulryan, 1995:40; Kates, 1998; Prince, 2002; Lukenbill, 1995), all of
which should make them ideal consumers of the arts. At least part of this
argument relies on unrepresentatively wealthy samples of lesbians and gay
men (Badgett, 2001), but more random samples also indicate that LGBs are
more educated, more urban, and more likely to be childless than hetero-
sexuals (Badgett, 1995; Black et al., 2000; Allegretto and Arthur, 2001; Berg
and Lien, 2002).
There is more disagreement on income. Gay men earn 15 to 30 percent

less than comparably educated straight men of the same age (Badgett, 1995;
Klawitter and Flatt, 1998; Allegretto and Arthur, 2001; Berg and Lien,
2002; Black et al., 2003; Blandford, 2003), but the first two studies find
statistically insignificant earnings differences between comparable lesbians
and heterosexual women, and the others find that lesbians earn more. Still,
gay male couples have higher average household incomes than married
couples, who have higher incomes than lesbian couples (Klawitter and Flatt,
1998). The typical absence of children in gay male households may mean
they have more income to devote to leisure activities than heterosexuals with
similar earnings. That absence, plus the presence of a second male earner in
the household, may allow gay men to choose leisure over earnings more
easily than straight men (Black et al., 2003; Berg and Lien, 2002) and lead
them to live in ‘‘high-amenity cities’’—particularly those with more cultural
amenities (Black et al., 2002; Florida, 2002).
Second, a gay affinity for the arts could be innate. Whitam and Mathy

(1986:91) find ‘‘a strong interest in entertainment and the arts’’ in homo-
sexual subcultures cross-culturally and suggest that the link is biological.
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Bailey and Oberschneider (1997) find that most male, but few female,
professional dancers are gay, and that gay dancers are much more likely to
have been drawn to dance by their own interest as children (rather than their
parents’ interest). They attribute this to the gay dancers’ gender atypicality in
childhood, a conclusion that finds some support elsewhere in the literature.
Several psychological studies (e.g., Hooberman, 1979; Carlson and Steuer,
1985; Duckit and Troit, 1989) support the popular perception that gay men
tend to be more feminine than heterosexual men, and Jönsson and Carlsson
(2000) find that androgynous men are significantly more creative than tra-
ditionally masculine men.
Third, gay men’s attraction to the arts could arise from society’s repression

of homosexuality. During the Cold War, many homosexuals led furtive,
deeply closeted lives with little access to a gay community. Divas of opera
and the silver screen allowed gay men ‘‘an essentially envious identification’’
with strong, expressive, tragic women (Robinson, 1995:146). The cult of the
diva also allowed one to drop references to Judy Garland, Barbra Streisand,
Maria Callas, or such films as The Women as subtle hints at one’s sexual
orientation (Harris, 1997). Gay bars are central institutions in the gay
community because of their role as meeting places, but they were dangerous
then, due both to police raids and to the absence of legitimate reasons to be
found there. Movie theaters, concert halls, and opera houses offered ‘‘a
respectable place where gay men can meet and socialize’’ (Bronski,
1984:135). Thus, according to Harris (1997:34–35), gay men’s ‘‘seeming-
ly hereditary predisposition for tastefulness and the arts, for belting out show
tunes in piano bars and swooning over La Traviata, is not an innate char-
acter trait but a pragmatic response to the conditions of a hostile environ-
ment.’’ Whether gay men really cared about the arts, real or feigned interest
had social payoffs. Now that gay men can lead open lives, Koestenbaum
(1993:31) claims, ‘‘[t]he opera queen is a dated species: very 1950s : : : After
sexual liberation, who needs opera?’’ With greater public acceptance of
homosexuality, visible gay communities, and Internet chat rooms, the arts
may no longer serve the functions they did before gay liberation,
and a special gay affinity for the arts may be disappearing among younger
LGBs.
Fourth, LGBs may still find arts venues more welcoming than other

public events. The prominence of gay men and lesbians as performers and in
arts audiences increases the welcome, but the straight audience is also more
educated, from better-educated families, more female, more urban, and
more single than the general heterosexual population, all of which are likely
to make them more comfortable with LGBs. Further, their exposure to arts
audiences should have brought them into more contact with open LGBs,
making them even more accepting of homosexuality than their other char-
acteristics would suggest (Herek and Capitanio, 1996). As Bronski
(1984:110) writes of the theatuh, ‘‘[p]erhaps nowhere else in popular cul-
ture were, and are, gay men so accepted.’’
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Data and Method

We use the 1993 and 1998 General Social Survey (GSS) to test the link
between sexuality and demand for the arts. In those years, the GSS asked
respondents about ‘‘leisure or recreational activities,’’ including going to ‘‘an
art museum or gallery,’’ ‘‘a live ballet or dance performance,’’ or ‘‘a classical
music or opera performance’’ (Davis, Smith, and Marsden, 2001:460–87).
We coded the variables Art Museum, Classical Music, and Dance Performance
1 for those who had attended and 0 for those who had not.1

Identifying LGBs is difficult, both practically and conceptually. Because
of stigma, most surveys fail to ask about homosexuality, and respondents are
likely to underreport it if asked. Further, sexual orientation may be defined
along at least three dimensions: Laumann et al. (1994) find that more people
acknowledge homosexual attraction than behavior, and many fewer identify
as lesbian or gay. The GSS asks only about behavior: the number of male
and female partners since age 18 and whether one’s recent sex partners have
been male, female, or both (Davis, Smith, and Marsden, 2001:1129–36).
Discrepancies in findings on LGB-straight earnings differences (Badgett,
1995; Berg and Lien, 2002; Black et al., 2003) turn largely on definitions of
LGBs.
We experimented with multiple definitions. About 5 percent of respond-

ents (180 of 2,118) reported at least one same-sex sex partner since their
18th birthday, 3.6 percent (68 of 1,910) reported one within the previous
five years, and 3.2 percent (62 of 1,952) said they had had same-sex sex in
the past year. Many presumably do not identify as LGB (one-fifth of those
with same-sex partners since age 18 said that homosexual relations are ‘‘al-
ways wrong’’), so we also looked at the 2.8 percent (58 of 1,237) who had
had a same-sex relationship in the prior year and denied that homosexual
relations are always wrong. All definitions yielded similar results.2 Because
the first definition yielded the largest sample size, and therefore the smallest
standard errors, we coded LGB 1 for those who reported at least one same-
sex sex partner since their 18th birthday, 0 for everyone else.
We begin by establishing that LGBs comprise a disproportionate share of

arts audiences, using a simple cross-tabulation of arts attendance with LGB.

1We also experimented with an intensity of arts attendance measure, the sum of the three
dummy variables, and used it in ordered logit analysis. Patterns for all the key variables
(sexual orientation, education, parents’ education, income, gender, urban location, and child-
lessness) resembled those in the other models.

2In Table 3, for instance, the LGB coefficient for the Art Museum logit is 0.48 for the
broadest definition and 0.53 to 0.72 for the other three; for Dance Performance, the broad
definition coefficient is 0.54 but is 0.29 to 0.36 for the other definitions; and for Classical
Music, the coefficient is 0.78 for the broadest definition and 0.76 to 0.89 for the others. In an
ordered logit analysis for intensity of arts attendance (measured as the sum of the three
dummy variables), the LGB coefficient varied only between 0.66 and 0.74 for the four
definitions. Those who had had a same-sex sex partner in the past year generally fit ex-
pectations better than those who had had a same-sex sex partner since age 18 (younger, more
educated, more male, and less religious), but the differences were not statistically significant.

Sexual Orientation and Demand for the Arts 527



We then explore a variety of explanations of this attendance gap. First,
LGBs’ higher education, income, urban residence, and childlessness may
increase their access to and taste for the arts, largely explaining the attend-
ance gap. To test this hypothesis, we perform logit analyses for each type of
arts attendance, controlling for demographic characteristics previously found
to affect arts attendance. Education is measured in years. Parents’ Education
is measured in years for the better-educated parent and serves as a proxy for
cultural education in childhood. We assign respondents an income equal to
the midpoint of their GSS-defined income interval, deflate 1998 incomes to
1993 dollars using the consumer price index, and express Income in tens of
thousands of 1993 dollars; a dummy variable identifies those in the top,
open-ended income category.3 All three variables should have positive effects
on attendance. Age is measured in both years and years-squared, as we expect
attendance to peak around retirement. Dummy variables (Male, Married,
Has Children, and City Over 50,000) are coded 1 for respondents who are
men, are currently married, have children in the home, or live in cities of at
least 50,000, respectively, and 0 otherwise; the first three should decrease
attendance. Four religion dummy variables (Fundamentalist Protestant,
Catholic, Jewish, and No Religion) have moderate and liberal Protestants as
the reference group; we expect lower attendance among members of reli-
gions that condemn sexuality more strongly. Race is captured by two dum-
my variables, Black and Other Minority, with whites as the reference group,
and Census region by eight dummies, with no particular expectation about
how either affects attendance.
Second, if LGBs are innately more creative, they should be more likely not

only to consume but to produce art on an amateur and professional basis,
with differences in art production explaining much of any remaining dif-
ference in attendance. We examine whether higher percentages of LGB than
straight respondents had recently made art or craft objects (Make Art),
played a musical instrument (Play Music), taken part in a live performance
(Perform Live), or were Professional Artists.4 Then, using logit models, we see
whether these differences persist after controlling for demographic differ-
ences. Finally, we see whether adding art production variables into the art
consumption logit models shrinks LGB-straight differences substantially.
Third, arts attendance is coded as more feminine than masculine in

American society, so a greater tendency toward gender atypicality among

3Although the midpoint income interpolation technique has well-documented imperfec-
tions (e.g., Hsiao, 1983; Manski and Tamer, 2002), the method probably under- rather than
overstates the impact of income. The top income dummy variable means that those in the top
category have no impact on the Income coefficient. To allow for the possibility that cor-
relation between LGB and measurement error in income biased the LGB coefficient, we
substituted dummy variables for each income interval for each year. The LGB coefficient
grew by 0.01 for Museum and Dance and by 0.16 for Music.

4We classified respondents as professional artists if their occupations were designers, mu-
sicians, composers, actors, directors, painters, sculptors, craft-artists, printmakers, photog-
raphers, dancers, or ‘‘artists, performers, and related workers, n.e.c.’’

528 Social Science Quarterly



homosexuals should make LGB-straight differences in arts attendance
stronger for men than women. Most discussion of a gay affinity for the arts
ignores women. We use separate dummy variables to identify lesbians and
gay men in the art consumption models, expecting to see much larger
coefficients on GayMale than on Lesbian.
Fourth, due to rising openness about sexual orientation, the declining

importance of the arts as sources of respectability and safe meeting places for
homosexuals, and the continuing influence of arts attendance patterns es-
tablished early in life, we expect arts attendance to differ more for older than
younger LGBs. We use separate dummy variables to identify gay people over
and under 40, expecting to see a much larger coefficient on LGB401 than
on LGBo40.
Fifth, LGBs should be more likely to attend public events that welcome

LGBs. We repeat the logit models of Table 3 for attendance at three ad-
ditional types of events: movies; auto, stock car, or motorcycle races; and
other nonschool sports events. We also calculate the percentage of hetero-
sexuals attending each type of event who say homosexual relations are ‘‘not
wrong at all.’’ We expect LGB coefficients to be larger, the higher the
percentage giving that response.

Findings

Overall Differences

Substantially higher percentages of LGB than straight respondents had
visited an art museum or gallery, attended a ballet or dance performance,
and gone to a classical music or opera performance in the prior year
(Table 1). With no controls for demographic or other differences, LGB-
straight attendance differences were 16 to 19 percentage points. LGBs were
about twice as likely as heterosexuals to have attended classical music and
dance performances and nearly three times as likely to have done all three
(17 percent, as compared to 6 percent).5

Demographic Differences

LGB respondents were more educated than straights (by about one year,
on average); nearly twice as likely to live in cities; far less likely to be
married, have children, or be Catholic or fundamentalist Protestant; and far
more likely to have no religious affiliation (Table 2). LGBs also tended to be
younger and their parents tended to be better educated, though both these
differences were significant only at the 0.10 level. Contrary to stereotypes,

5Using the narrowest LGB definition (those who had had a same-sex sex partner within the
previous year and rejected the claim that homosexual relations are always wrong), differences
were even larger—about 25 percentage points.
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LGBs had lower household incomes than heterosexuals. Although most
surveys find that higher percentages of men than women have had homo-
sexual sex (see Lukenbill, 1995:56–74 for a review), in this sample men were
insignificantly less likely than women to report same-sex sex partners.
In logit models for arts attendance, coefficients on these characteristics

mirrored those in previous studies (Table 3). Education and income were
the strongest predictors of arts attendance, based on their standardized odds-
ratios (not shown) (Long and Freese, 2001:73–75). Parents’ education had a
significant, positive impact on all three types of arts attendance. Men were
consistently less likely than women to attend the arts, with the effect
strongest for dance performances. Married people with children were less
likely to attend dance and classical music than childless singles, but neither
effect was significant for art museums. City-dwellers were more likely than
residents of small towns to attend the arts. Race and region had little impact.
Compared to moderate and liberal Protestants, Jews were more likely to visit
art museums and attend dance performances, and fundamentalist Protes-
tants were less likely to attend dance.
Thus, LGBs’ significantly higher educational levels and probabilities of

being unmarried, childless city-dwellers contribute to higher arts attendance

TABLE1

Arts Participation by Sexual Orientation

Next I’d like to ask about some leisure or recreational
activities that people do during their free time. As I read
each activity, can you tell me if it is something you have
done in the past twelve months? LGB Other

Visit an art museum or gallery [Art Museum] 59.6 42.3 n n n

Go to a live ballet or dance performance, not including
school performances [Dance Performance]

36.5 20.6 n n n

Go to a classical music or opera performance, not
including school performances [Classical Music]

35.6 16.7 n n n

Number of types of events attended
0 30.5 52.8
1 22.9 26.4
2 29.7 14.5
3 17.0 6.4

Make art or craft objects such as pottery, woodworking,
quilts, or paintings [Make Art]

49.0 42.3

Play a musical instrument like a piano, guitar, or violin
[Play Music]

33.6 24.6 n

Take part in a music, dance, or theatrical performance
[Perform Live]

19.2 10.4 n n

Professional Artist 5.9 1.1 n n n

Sample size 104 2,014

LGB-straight differences significant at nn n0.001; n n0.01; n0.05.

SOURCE: National Opinion Research Center, General Social Survey, 1993 and 1998.
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rates. (Their lower incomes tend to push in the opposite direction.) At-
tendance might be an indirect effect of these other choices; or being better
educated, urban, and unmarried might make respondents more likely to
acknowledge same-sex sex partners.
Even after controlling for these variables, however, LGBs were signif-

icantly more likely than comparable heterosexuals to attend the arts, with
coefficients varying little across the three models. To make these coefficients
more meaningful, we converted the proportions of heterosexuals who at-
tended each type of event (Table 5, Line 1) into log-odds, added the LGB
coefficients to generate log-odds for LGBs, converted these back into prob-
abilities, and calculated the expected LGB-straight differences in probability
of attendance for comparable individuals. LGBs were 12, 10, and 14 per-
centage points more likely to have visited an art museum, attended a dance
performance, and spent a night at the opera, respectively, than demograph-
ically comparable heterosexuals (Line B). These unexplained differences re-
main 64 to 73 percent as large as the gross differences of 17, 16, and 19
percent, respectively (Line A).

Differences in Creativity

LGB respondents were more likely than others to have taken part in a live
performance and to have played a musical instrument in the past 12 months

TABLE2

Personal Characteristics by Sexual Orientation

LGB Other

Means
Income (in $10,000) 3.06 3.79 n n

Education 14.5 13.5 n n n

Parents’ Education 12.7 12.1
Age 40.7 43.5
Percentages
Male 38.5 45.2
Married 25.0 53.2 n n n

Has Children in Home 21.1 36.5 n n n

Black 11.5 10.4
Other Minority 7.7 5.6
Fundamentalist Protestant 14.4 31.5 n n n

Catholic 14.4 23.7 n

Jewish 2.9 1.7
No Religion 21.2 11.3 n n

City Over 50,000 58.7 36.3 n n n

Sample Size 104 2,014

LGB-straight differences significant at n n n0.001; n n0.01; n0.05.

SOURCE: National Opinion Research Center, General Social Survey, 1993 and 1998.
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but were not significantly more likely to have made an art or craft object.
Arts production differences were only about half the size of arts attendance
differences—about 8 instead of 18 percentage points (Table 1). Although
own and parents’ education tended to increase arts production, demographic
characteristics had less explanatory power in the production than the con-
sumption of art; pseudo-R2 values were less than half as large in Table 4 as in

TABLE3

Determinants of Arts Attendance
(Absolute value of z statistics in parentheses)

Art Museum Dance Performance Classical Music

LGB 0.487 n 0.538 n n 0.786 n n n

(1.97) (2.68) (3.54)
Education 0.221 n n n 0.158 n n n 0.233 n n n

(9.12) (7.20) (7.96)
Parents’ Education 0.053 n n 0.046 n 0.065 n n

(3.03) (2.17) (3.09)
Income (in $10,000) 0.107 n n n 0.122 n n n 0.123 n n n

(4.92) (5.23) (4.65)
Age 0.037 0.033 0.053 n

(1.94) (1.74) (2.12)
Age-Squared � 0.000 � 0.000 � 0.000

(1.93) (1.51) (1.82)
Male � 0.269 n n � 0.935 n n n � 0.382 n n

(2.86) (7.24) (2.94)
Married � 0.051 � 0.245 � 0.422 n

(0.41) (1.79) (2.45)
Has Children � 0.216 � 0.421 n n � 0.614 n n n

(1.89) (3.12) (4.62)
City Over 50,000 0.355 n n 0.251 n 0.300 n

(2.71) (2.09) (2.20)
Fundamentalist Protestant � 0.144 � 0.303 n 0.041

(1.04) (2.02) (0.25)
Catholic 0.220 � 0.130 0.270

(1.53) (0.78) (1.72)
Jewish 0.829 n 1.039 n 0.366

(2.23) (2.46) (1.16)
No Religion 0.229 0.110 0.314

(1.36) (0.65) (1.48)
Black � 0.168 0.224 � 0.547 n

(1.02) (1.05) (2.12)
Other Minority 0.069 0.558 n n � 0.099

(0.34) (2.71) (0.34)
Year 1998 � 0.243 n � 0.043 � 0.046

(2.30) (0.34) (0.39)
Observations 2,118 2,118 2,118
Pseudo-R2 0.151 0.140 0.162

Coefficients significant at n0.05; n n0.01; n n n0.0001.

SOURCE: National Opinion Research Center, General Social Survey, 1993 and 1998.
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Table 3. Still, demographic differences explained about half the LGB-
straight production differences, leaving the LGB coefficients positive but
insignificant. Estimated differences in probabilities of producing art fell to 4 to
6 percentage points for demographically comparable LGBs and heterosexuals.

TABLE4

Determinants of Arts Production
(Absolute value of z statistics in parentheses)

Make Art Play Music Perform Live
Professional

Artist

LGB 0.215 0.284 0.387 1.211 n

(1.00) (1.31) (1.39) (2.50)
Education 0.035 0.111 n n n 0.144 n n n 0.148

(1.80) (4.76) (4.63) (1.57)
Parents’ Education 0.059 n n 0.059 n n 0.026 0.119 n

(3.76) (2.70) (0.98) (2.12)
Income (in $10,000) � 0.037 0.004 � 0.037 A

(1.85) (0.17) (0.93)
Age 0.008 � 0.007 � 0.026 � 0.003

(0.53) (0.38) (1.10) (0.04)
Age-Squared � 0.000 � 0.000 0.000 � 0.000

(1.09) (0.46) (0.49) (0.12)
Male � 0.806 n n n � 0.328 n n 0.222 � 0.374

(8.88) (3.01) (1.46) (0.92)
Married 0.075 � 0.099 0.014 � 0.274

(0.68) (0.75) (0.08) (0.57)
Has Children 0.004 � 0.104 � 0.113 � 0.124

(0.03) (0.92) (0.71) (0.21)
City Over 50,000 � 0.241 n � 0.183 0.261 0.490

(2.59) (1.58) (1.68) (1.19)
Fundamentalist Protestant � 0.021 0.031 0.013 � 0.331

(0.15) (0.23) (0.08) (0.61)
Catholic 0.077 � 0.283 n � 0.247 0.117

(0.66) (2.04) (1.17) (0.21)
Jewish � 0.423 � 0.216 0.023 A

(1.34) (0.67) (0.06)
No Religion � 0.008 � 0.412 n 0.122 0.604

(0.05) (2.35) (0.53) (1.40)
Black � 0.862 n n n � 0.373 0.301 � 0.046

(4.89) (1.72) (1.21) (0.06)
Other Minority � 0.458 n � 0.023 � 0.210 A

(2.23) (0.08) (0.72)
Year 1998 � 0.021 0.011 0.069 � 0.424

(0.20) (0.10) (0.43) (1.13)
Observations 2,117 2,114 2,116 1,883
Pseudo-R2 0.061 0.060 0.058 0.112

Coefficients significant at n0.05; nn0.01; n n n0.0001.

A. Income, Jewish, Other Minority, and Regions dropped from Professional Artist model for
theoretical or practical (failure predicted perfectly) reasons.

SOURCE: National Opinion Research Center, General Social Survey, 1993 and 1998.
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Amateur art production was an important predictor of arts attendance.
Adding these variables increased the pseudo-R2 by about one-third over the
models in Table 3 (not shown), but it shrank the LGB coefficients by only
one-tenth and narrowed the unexplained LGB-straight attendance gaps by
only about 1 percentage point (Table 5, Line C). The small LGB-straight
differences in amateur art production provide little evidence of a stronger
innate gay creativity and do not explain attendance differences.
In contrast, LGB respondents were three times as likely as others to be

professional artists (3.6 percent vs. 1.2 percent, Table 1). As with the other
arts production measures, own and parents’ education seemed to contribute.
Still, LGBs remained three times as likely as comparable straights to choose
careers in the arts. For respondents with mean characteristics, the predicted
probabilities of being professional artists were 2.25 and 0.75 percent for
LGBs and others, respectively.6

Gender Differences

Although most discussions of a special gay affinity for the arts largely
ignore women, LGB-straight attendance differences appeared equally strong
for men and women. Both Lesbian and GayMale coefficients were positive in
all models though, due to small numbers, the GayMale coefficient was
significant only for Dance and the Lesbian coefficient only for Classical Music

TABLE5

LGB-Straight Differences in Probabilities of Attendance

Art Museum Dance Performance Classical Music

% heterosexuals attending 42.3 20.6 16.7
Expected LGB-straight difference:

A. No controls 17.4 n n n 16.0 n n n 18.9 n n n

B. With same demographics 12.1 n 10.2 n n 13.9 n

C. Plus arts production 10.5 9.5 n n 13.1 n

With Same Demographics
D. Lesbian coefficient 12.3 6.8 17.3 n n

E. GayMale coefficient 11.5 17.1 n 8.1
F. LGBo40 coefficient 17.6 n 9.9 19.0 n n

G. LGB 401 coefficient 5.0 10.6 8.7

LGB-straight differences significant at nn n0.001; n n0.01; n0.05.

NOTE: Differences in expected percentages are calculated at means of independent variables.

6We confirmed LGB-straight differences in probabilities of being professional artists in a
sample of over 13,000 for the 1989–1998 GSS combined, including 660 LGBs. Overall,
LGBs were about three times as likely to be artists (3.8 percent vs. 1.3 percent). In a logit
model comparable to that in Table 4, the LGB coefficient of 0.71 was significant at the 0.002
level. Among respondents with mean characteristics, straights had a 0.8 percent probability of
being artists and LGBs had a 1.6 percent probability.
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(contrary to the ‘‘opera queen’’ stereotype). Expected probability differences
for comparable LGBs and heterosexuals ranged from 6 to 15 percentage
points for both men and women (Table 5, Lines D and E, converting from
the base probabilities in the first line).
On the other hand, gay men were over four times as likely as straight men

to list their occupation as artist (5.2 percent vs. 1.1 percent), while lesbians
were about three-fifths more likely than heterosexual women to do so (2.2
percent vs. 1.4 percent). After controlling for other demographic charac-
teristics, the GayMale coefficient remained large and highly significant,
suggesting a 6 percentage point difference between gay and straight men
with mean characteristics, whereas the Lesbian coefficient was small and far
from significant. This GayMale-Lesbian difference fell just short of signif-
icance at the 0.05 level despite small numbers.

Generational Differences

Although we expected LGB-straight differences in arts attendance to have
shrunk over time as many of the social functions the arts serve for LGBs have
weakened, LGB-straight attendance differences appeared much larger for those
under 40 for art museums and classical music (18 or 19 percentage points,
compared to 5 to 9 percentage points among those 40 and over, Table 5, Lines
F and G). Among the under-40s, LGB-straight differences were statistically
significant in two models and marginally significant in the third. Among the
40-and-overs, only the Dance coefficient was even marginally significant. Still,
LGB401 and LGBo40 effect sizes never differed significantly.

Welcoming Environments

Audiences for all types of arts events are more accepting of homosexuality
than are the general population and audiences for movies, auto races, and
other sports events. In 1993, the percentages of heterosexual audience
members who said that homosexual relations between consenting adults are
‘‘not wrong at all’’ were 36.0 for dance, 33.9 for classical music, 32.3 for art
museums, 25.6 for movies, 23.3 for the full sample, 23.1 for sports events,
and 18.3 for auto races. These percentages correlated very strongly with the
LGB coefficients in the attendance models (r5 0.95). Unfortunately, we
found no way to add audience acceptance to the arts attendance logit mod-
els, so we can provide no fuller test of this hypothesis.

Conclusion

Is there a link between sexual orientation and the arts? The 1993 and
1998 General Social Surveys provide convincing evidence that LGBs are
more likely than heterosexuals to attend arts events. LGBs were about 50
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percent more likely than straight people to have gone to an art museum,
twice as likely to have attended classical music and dance performances, and
three times as likely to have done all three in the past year.
We had hoped to illuminate the development of LGBs’ attraction to the

arts but succeeded mostly in casting doubt on some common explanations.
Demographic differences are important: LGBs’ higher educational levels and
greater propensity to be single, childless urbanites contribute to their greater
propensity to attend arts events, but income differences do not. We find
little support for innate creativity, gender nonconformity, or sexual repres-
sion as explanations. Creative urges might explain gay men’s propensity to
choose careers in the arts, but the weakness of LGB-straight differences in
amateur art production argues against innate creativity as an explanation for
high LGB arts attendance. Though stereotypes about the arts focus on gay
males, LGB-straight differences in arts attendance appeared at least as strong
for women as for men, casting doubt on the gender nonconformity argu-
ment. Gay liberation was supposed to eliminate the need for homosexuals to
sublimate their sexuality in the arts, but LGBs under 40 remain as different
from their straight counterparts in arts attendance as are those socialized into
gay society before Stonewall. We did find weak evidence that LGBs prefer
events with welcoming environments. This welcome may also help explain
the overrepresentation of gay men among professional artists and may con-
tribute to an understanding of the occupational distribution of LGBs.
Quantitative social science has only begun exploring LGB-straight dif-

ferences, due at least in part to the difficulty of obtaining data. Researchers
have clearly missed an important factor in demand for the arts, but inclusion
of questions about sexual orientation on all types of surveys could potentially
increase our understanding in a variety of fields. Some stereotypes about the
arts do seem to stand up to the data, but others do not. Presumably, we will
learn the same about many facets of social life.
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